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for the year 2010, whose mix of articles and features
showcases the range of the discipline of Management.
Mukta Kulkarni and Reimara Valk’s article, ‘Don’t Ask,
Don’t Tell: Two Views on Human Resource Practices for
People with Disabilities’ focuses on a less covered aspect of
disability research, that of the treatment of people with
disabilities once they are employed and on the job. Their
study reveals that organisations do not have specific poli-
cies to recruit or train people with disabilities because they
do not want to stigmatise them and similarly, such
employees are hesitant to ask for support since they do not
want to draw attention to their disability. Such a ‘don’t ask,
don’t tell’ situation could lead to employees with disabil-
ities remaining an underutilised resource. They suggest that
future research can focus on how employees and employers
can collectively implement diversity initiatives. The
growing Indian passenger car market comprises both first
time and repeat buyers who have different knowledge
structures and are also expected to behave differently. Car
manufacturers could thus do well to communicate differ-
ently with the two sets of potential buyers. Chattopadhyay,
Dutta and Sivani develop and test a model to find the effect
of advertising frequency across different media in building
brand equity for first time and repeat buyers of cars, in
their article ‘Media Mix Elements Affecting Brand Equity: A
Study of the Indian Passenger Car Market’. Taking mutual
fund research forward, S.G. Badrinath and Stefano Gubel-
lini provide a more comprehensive taxonomy of mutual
funds and discuss the relative importance of the fund types
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doi:10.1016/j.iimb.2010.10.002Taxonomic and Methodological Issues’, which would be
useful to scholars, investment professionals and teachers.
How can one ensure the success of a product as elusive
as a cultural product, which serves an aesthetic purpose
rather than a utilitarian one, and whose value depends
upon the subjective perception of the consumer? Professors
Ramachandran and Sourav Mukherji speak to Raju Hirani,
the director of several ‘blockbuster’ Hindi films, the latest
being ‘3 Idiots’ to see how he balances the creative,
marketing and organisational aspects of the industry, in this
time’s Interview feature. Our Round Table discussion this
time focuses on venture capital (VC) and the efficiency of
portfolio companies. While academic research reveals that
the performance of VC funded companies is superior to that
of non VC funded companies, the question arises as to
whether this can be attributed to better selection of
investment opportunities or to the managerial inputs and
value addition provided by venture capitalists (VCs) after
investment? Prof Thillai Rajan anchors the round table
discussion with a panel comprising VCs and academics.
I look forward to your feedback on this issue and on
other matters connected with the journal. I would like to
inform all prospective authors that the journal’s online
submission website is now operational and you may make
submissions through our website http://ees.elsevier.com/
iimb/. With best wishes to all of you for the New Year.
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